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Ashridge gets creative
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Directors of some of the UK’s most creative industries are being given the chance to participate free of charge in a programme developed for them by Ashridge, the business school, and the Cultural Leadership Programme, a Government-funded initiative to promote leadership in the cultural and creative sectors. Eighteen places are available for the pilot programme which will begin in March 2009.

The four modules of the Advanced Leadership in the Creative Industries Programme will run between March and July next year. The programme, which will include practical tasks as well as more traditional executive development, is open to those senior executives who have been working in commerical music, design or advertising for five years or more. 

These creative industries are collectively worth £56.5bn in the UK, about 8 per cent of the overall UK economy. “The advertising, design and music industries are some of the most exciting sectors of the UK economy and face some extreme challenges in this rapidly changing world,” says Jon Teckman of Ashridge Business School. “This programme will draw on participants’ own experience, as well as the latest research and cases, to help them not just deal with but thrive in these difficult market conditions.” 

The Advanced Leadership in the Creative Industries programme has been developed by Ashridge and the CLP along with the UK Design Skills Alliance (led by Creative & Cultural Skills and the Design Council) and the Institute for Practitioners in Advertising. The CLP was launched in 2006 with a budget of £12m and has been awarded a further £10m to invest in cultural leadership development between 2008 and 2011.

www.culturalleadership.org.uk
www.ashridge.org.uk 
