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For immediate release 23 February 2009

HIGH-FLIERS IN THE CREATIVE INDUSTRIES GO BACK TO SCHOOL

- Cultural Leadership Programme announces Advanced Leadership Class of 2009 -

Eighteen leading figures from the UK’s advertising, design and music industries have today been awarded places on a prestigious leadership programme for the creative industries run by the Cultural Leadership Programme (CLP) and leading business school Ashridge. 

Advanced Leadership in the Creative Industries, which will run from March to July, is a specially developed modular programme to help senior executives to cope in an uncertain economic climate. They will have the chance to hear the latest thinking on leading innovation and change, get the perspectives of high-profile speakers working both within and outside the creative industries and get involved in a series of challenging and engaging practical tasks. 

David Kershaw, Chairman of the Cultural Leadership Programme, said: “Leading in this sector is about managing the inherent risk of failure in the quest for creative brilliance. We are delighted to be working with Ashridge to offer this course.  It will give senior executives in advertising, music and design access to the same quality of support as their counterparts in other areas of business in a way which draws out their creativity.” 

Jon Teckman of Ashridge Business School said: "The advertising, design and music industries are some of the most exciting sectors of the UK economy and face some extreme challenges in this rapidly changing world.  This programme will help them not just deal with but thrive in these difficult market conditions."

Advanced Leadership in the Creative Industries - Class of 2009 

Advertising

Justin Cernis, Managing Director, Great Guns
Dan Clays, Managing Director, BLM Quantum

Carrie Hindmarsh, Managing Director, M&C Saatchi

Kevin Murphy, Managing Director, ZED Media

Pete Robins, Managing Partner, Agenda 21

James Whitmore, Managing Director, Postar Ltd
Design

Peter Blake, Client Partner, The Team

Dee Cooper, Director of Product and Services, Virgin Atlantic Airways

Fricke Holger, Senior Programme Manager, Frog Design

Caroline Hagen, Managing Director, Reach Ltd

Kevin McCullagh, Director, Plan Strategic Ltd

Kate Stewart, Director, Team a go-go

Music

Paul Brown, Commercial Director/Managing Director, Slice the Pie/Pandora International Media

Stephen Budd, Director, Stephen Budd Management Ltd

David Jones, Director, Serious 

Kathryn Knight, Publishing Director, Faber Music  

Andrew Shaw, Managing Director, Broadcast & Online, the MCPS-PRS Alliance

Warren Bramley, Co-founder, creative director, four23

 [ENDS]

For more information, please contact Anya Matthews, Colman Getty, on 020 7631 2666 or anya@colmangetty.co.uk 

NOTES TO EDITORS

The Cultural Leadership Programme is a Government-funded initiative to promote excellence in leadership within the cultural and creative sectors. It runs a range of activities and opportunities to nurture and develop world class, dynamic and diverse leaders for the 21st century. 

The CLP was launched in 2006 with a budget of £12m. It is delivered by Arts Council England, Museum Libraries and Archive Partnership, and Creative and Cultural Skills. The CLP has been awarded a further £10m to invest in cultural leadership development between 2008 and 2011.
Its Board comprises: David Kershaw, CEO, M&C Saatchi (Chair); Gemma Emmanuel-Waterton, New Wolsey Theatre, Ipswich; Shreela Ghosh, Deputy Director, inIVA; Michael Lynch, CEO, South Bank Centre; Virginia Tandy, Director, Manchester City Galleries; Althea Efunshile, Executive Director, Arts Planning and Investment, Arts Council England; Tom Bewick, Director, Creative and Cultural Skills; Sue Wilkinson, Director, Policy and Advocacy, MLA; and Sue Hoyle, Director of the Clore Leadership Programme.

www.culturalleadership.org.uk
Ashridge Business School exists to develop managers’ knowledge, skills, behaviours and practices in order to enhance their leadership potential, personal success, that of their organisations and of wider society. 

www.ashridge.org.uk 

