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For immediate release 17 November 2008

CREATIVE INDUSTRIES MEAN BUSINESS

- Cultural Leadership Programme Teams Up with Leading Business School to Help Senior Executives Stay Ahead in Turbulent Times -

Hard-pressed Chief Executives and Directors working at the top of the UK’s advertising, design and music industries have received a boost today with the offer of a bespoke leadership programme for 2009 from the Cultural Leadership Programme (CLP). 

The Advanced Leadership in the Creative Industries programme has been developed by Ashridge, the UK’s top business school for tailored executive education, in partnership with the CLP, the UK Design Skills Allliance (led by Creative & Cultural Skills and the Design Council) and the Institute for Practitioners in Advertising. Eighteen places are available for this pilot programme to senior executives who have been working in commerical music, design or advertising for five years or more. 

David Kershaw, Chair of the Cultural Leadership Programme, said: “The UK’s creative industries already have outstanding leaders – we only have to look at the country’s international reputation in the cultural arena to see that. In the past the development of these leaders has been largely ad hoc. However, the creative industries are changing fast and are now collectively worth £56.5 billion (8% of the overall UK economy). It is therefore crucial that those at the top have the ability to compete in the global market place. 
“This programme will give senior executives in advertising, music and design access to the same quality of support as their counterparts in other areas of business in a way which draws out their creativity. After all, leading in this sector is about managing the inherent risk of failure in the quest for creative brilliance. We are delighted to be working with Ashridge to offer this course.” 

Jon Teckman of Ashridge Business School said: "The advertising, design and music industries are some of the most exciting sectors of the UK economy and face some extreme challenges in this rapidly changing world.  This programme will draw on participants’ own experience, as well as the latest research and cases, to help them not just deal with but thrive in these difficult market conditions."

The specially developed modular programme, which starts in March 2009, will help leaders in the creative industries to cope in a rapidly changing marketplace and an uncertain economic climate by working through contemporary business leadership challenges. They will have the chance to hear the latest thinking on leading innovation and change, get the perspectives of high-profile speakers working both within and outside the creative industries, and have the opportunity to experience Ashridge’s first rate learning environment and award winning Virtual Learning Resource Centre. They will also get involved in a series of challenging and engaging practical tasks. 
For this pilot programme, the Cultural Leadership Programme is offering fully subsidised places to 18 participants.  The places available are open to leaders who: 

· are working within the advertising, commercial music or design sectors

· have been working as a Chief Executive, Managing Director or Director level for five years or more – ideally in more than one company

· face a broad range of leadership challenges as part of their current role
· have completed the IPA 7 Stages Career Development Programme (if from the advertising sector)

The deadline for applications is 15 January 2009. To apply go to www.culturalleadership.org.uk 

[ENDS]

For more information, please contact Anya Matthews, Colman Getty, on 020 7631 2666 or anya@colmangetty.co.uk 

NOTES TO EDITORS

The Cultural Leadership Programme is a Government-funded initiative to promote excellence in leadership within the cultural and creative sectors. It runs a range of activities and opportunities to nurture and develop world class, dynamic and diverse leaders for the 21st century. 

The CLP was launched in 2006 with a budget of £12m. It is delivered by Arts Council England, Museum Libraries and Archive Partnership, and Creative and Cultural Skills. The CLP has been awarded a further £10m to invest in cultural leadership development between 2008 and 2011.
Its Board comprises: David Kershaw, CEO, M&C Saatchi (Chair); Gemma Emmanuel-Waterton, New Wolsey Theatre, Ipswich; Shreela Ghosh, Deputy Director, inIVA; Michael Lynch, CEO, South Bank Centre; Virginia Tandy, Director, Manchester City Galleries; Althea Efunshile, Executive Director, Arts Planning and Investment, Arts Council England; Tom Bewick, Director, Creative and Cultural Skills; Sue Wilkinson, Director, Policy and Advocacy, MLA; and Sue Hoyle, Director of the Clore Leadership Programme.

Since 2006 the Cultural Leadership Programme has created: 

· 30 leadership networks spanning the UK and all creative sectors creating work-based learning for over 500 leaders

· more than 30 placement opportunities for work with some of the industries’ key organisations including the Manchester International Festival, the National Portrait Gallery and Akram Khan Dance Company

· more than 150 training places for coaches and mentors to support coaching in the workplace and support new Chief Executives in delivering their roles

· 300 places on Clore Leadership Short Courses offering the highest standard of intensive leadership management and leadership development

· 100 places for training support with commercial sectors such as the Unilever Catalyst Unleashed programme and Impact Unleashed with Arts & Business

· online resources for self-assessment, e-learning and peer-to-peer learning 

· places for more than 250 leaders on Leadership Development Days and Leadership Pathways specifically targeting the Black and Minority Ethnic communities

· 12 board development days with the Clore Leadership Programme

· training and leadership support for over 100 entrepreneurs working in cultural, creative and social enterprise
www.culturalleadership.org.uk
Ashridge Business School exists to develop managers’ knowledge, skills, behaviours and practices in order to enhance their leadership potential, personal success, that of their organisations and of wider society. To achieve this mission, Ashridge offers an integrated portfolio of qualification programmes, research, executive education, consulting, facilitation, and coaching that is directly applied to the realities and challenges being faced by organisations. 

Ashridge is an independent, self-financing management school with the legal status of a charitable educational trust established by an Act of Parliament. 

www.ashridge.org.uk 

Module dates for Advanced Leadership in the Creative Industries Programme 

Module 1

16 – 18 March, 2009

Ashridge, Hertfordshire

Module 2

5 – 6 May, 2009

Ashridge, Hertfordshire

Module 3

18 – 19 June, 2009

Ashridge, Hertfordshire

Module 4

6 July, 2009


London (venue tbc)

In addition, there will be one-day sessions between each module.  These will take place in London.  The actual venues and dates will be agreed once the programme has begun. 

